
FEATURED PROJECT —  BRAND DEVELOPMENT

Cork Medical had built a strong reputation in wound care and 
negative pressure wound therapy, but its visual identity had 
evolved over time without a consistent system to connect the 
brand across its many applications.

The opportunity was to create a more modern, cohesive 
identity—one that felt confident and recognizable while giving the 
organization a flexible visual language that could grow with the 
business.

As Creative Lead, I led the creative direction for the rebrand from 
initial concept through final implementation, developing the 
visual identity and bringing it to life across a wide range of brand 
touch points.

Re imagining the 
Cork Medical Brand
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Creative Lead / Art Direction
I led the creative development and 
execution of the brand refresh.

Logo development and visual identity

Color palette and typography

Brand standards and creative guidelines

Art direction and design

Photography direction and image retouching

Illustration and supporting visual assets

Marketing collateral

Product and packaging graphics

Vehicle graphics

Trade show and environmental design

Digital and website design

Presentation design

Apparel and promotional materials

Vendor and production management

Ongoing brand stewardship and consistency

My Role
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Looking at the existing brand, Cork was using several 
variations of their logo. Outside of the use of the name “Cork” 
and the colors, there was no consistency.

The new identity would need to be simplified, taking a more 
contemporary approach to the Cork Medical logo.

I explored multiple directions before developing the final 
identity system, refining the logo, typography, color palette, 
and supporting elements into a cohesive visual language.

Building a 
Visual Brand
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The resulting system utilized a variable logo, designed to work 
just as effectively on a website or presentation as it does on 
product packaging, vehicle graphics, apparel, and large-scale 
environmental applications.

The brand palette established a strong foundation of deep, rich 
navy blue, complementary purples and blues, and a supporting 
range of secondary colors.

Typography and graphic elements were defined alongside the 
logo to create a system that could be consistently applied across 
internal and external communications.

I also developed brand standards to help establish consistency as 
the identity moved from concept into everyday use.

Creating the 
Visual System
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Photography played an important role in making the 
refreshed brand feel more human and authentic.

I directed photo shoots to capture the people, products, 
and environments that represent Cork Medical. I worked 
through the images after each shoot, selecting and 
retouching final photography for use throughout the brand.

The goal was to move beyond purely product-focused 
imagery and create a visual library that could support a 
broader brand story.

Photography & 
Visual Storytelling
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To create a more consistent and flexible way to showcase Cork 
Medical’s product portfolio, I developed custom illustrations for 
each pump and its corresponding menu screens. Each product 
was rendered as a clean, accurate visual asset that could be 
easily swapped into different layouts and applications. This 
modular approach allowed the illustrations and screen graphics 
to be reused across product collateral, sales materials, training 
documents, presentations, and other communications, providing 
a consistent visual representation of the products while making 
future updates and new materials much more efficient.

Product 
Illustration System
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A successful rebrand isn't just a new logo. It needs to work 
everywhere the brand shows up.

I applied the new identity across a broad range of marketing and 
communication materials, creating a consistent experience 
across print, digital, environmental, and physical applications.

From product literature and sales materials to packaging, 
presentations, trade show displays, vehicle graphics, and 
promotional items, each application was designed to feel like 
part of the same brand.

Collateral
• Business Cards
• Product Sell Sheets

Bringing the 
Brand to Life
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Collateral
• Pocket Folder
• Corporate & Sales Forms

Bringing the 
Brand to Life
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Trade shows provided another opportunity to extend the new 
identity into physical space.

I developed booth graphics, displays, signage, product 
presentations, and supporting environmental elements designed 
to create a cohesive brand presence while communicating Cork 
Medical's products and capabilities clearly.

The same visual system used across the brand was scaled and 
adapted for high-impact environments.

Trade Show
• Trade Show Pop-Up Display Booth

Trade Show & 
Environmental 
Design
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Trade Show
• Product Bannerstands

Trade Show & 
Environmental 
Design
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The refreshed identity was carried through the full range of Cork 
Medical's marketing materials.

I designed new collateral with an emphasis on clear information 
hierarchy, strong product presentation, and a consistent visual 
relationship between the corporate brand and individual 
products.

The work included product literature, sales materials, direct 
marketing pieces, packaging, forms, presentations, and other 
supporting communications.

Marketing Collateral
• Product Sell Sheets
• Product Comparison Chart
• Brochures & Instructions for Use

Product & Marketing 
Collateral
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Marketing Collateral
• Company Flyers
• Product Instruction Guides

Product & Marketing 
Collateral
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Marketing Collateral
• Sales Flyers
• Quick Reference Guides

Bringing the 
Brand to Life
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The new brand system also needed to work at the product level.

I developed packaging and product graphics that brought the 
identity directly into the customer experience while maintaining 
clear product differentiation.

This required balancing brand consistency with the practical 
needs of product communication, helping create a more unified 
appearance across the Cork Medical portfolio.

Packaging Opportunities
• Shipping Boxes
• Product Packaging

Product Packaging
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I developed the creative for a targeted marketing campaign 
designed to create a memorable, hands-on introduction to Cork 
Medical’s products and brand. The campaign brought together a 
dedicated landing page with a promotional giveaway packaged in 
a custom-designed mailer. From the digital experience to the 
physical packaging, I created a cohesive visual connection 
between each touchpoint, using the refreshed brand to make the 
campaign feel intentional, engaging, and distinctive. The project 
also demonstrated how the new identity could extend beyond 
traditional collateral into more creative, experiential marketing 
opportunities.

Marketing Collateral
• Custom Landing Page
• Custom Mailer/Packaging
• Custom Promotional Products

Targeted Marketing 
Campaign
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The refreshed brand extended beyond customer-facing 
marketing.

I carried the visual system into digital experiences, 
presentations, internal communications, and other 
organizational materials—helping create a more consistent 
experience wherever Cork Medical communicates.

The goal was to establish a system that was flexible enough 
for everyday use without sacrificing the visual character of 
the brand.

Communication Pieces
• PowerPoint Presentations
• Social Media Posts

Digital & Internal 
Communications
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I helped develop Cork Medical’s online swag store by selecting 
branded products that aligned with the refreshed identity and 
would be useful, appealing, and representative of the brand. I 
prepared and adapted the artwork for each item, ensuring logos 
and graphics were properly positioned and production-ready 
across a variety of products. From product selection through 
final artwork, I helped create a cohesive collection that extended 
the Cork Medical brand into employee, customer, and 
promotional merchandise.

Corporate Branded Apparel
• Clothing
• Headwear
• Technician Badges

Online Swag Store
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I developed creative for both exterior signage and interior 
environments, extending the brand beyond traditional marketing 
materials and into the physical spaces where employees, and 
visitors experience it firsthand. This included designing exterior 
signage, environmental graphics, large-scale murals, wall 
treatments, and custom artwork that transformed offices and 
facilities into cohesive, engaging brand experiences. 

Each element was thoughtfully designed to balance visual 
impact, brand consistency, and the unique character of the space 
to create environments that communicate the organization’s 
identity while making the experience feel distinctly its own.

Elements
• Exterior Signage
• Interior Design

Bringing the 
Brand to Life
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I developed the visual graphics and supporting materials for Cork 
Medical’s Core Value Program, helping bring the company’s values 
to life throughout the organization. The goal was to create a clear, 
engaging visual system that made the values easy to recognize, 
understand, and incorporate into the company culture.

 I translated the core concepts into a cohesive set of graphics 
that could be used across internal communications, 
presentations, signage, and other employee-facing materials, 
giving the program a consistent visual presence while reinforcing 
the behaviors and principles that define the organization.

Core Value Program
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The Cork Medical refresh was ultimately about more than 
creating a new look. It was about building a visual system that 
could support the brand across every point of contact.

From a logo on a business card to graphics on a vehicle, from 
product packaging to a trade show environment, the identity was 
designed to be recognizable, flexible, and consistent.

As Creative Lead, I was involved throughout the process—from 
developing the core identity and establishing the visual standards 
to directing photography, designing the applications, and 
overseeing production.

The result was a more unified Cork Medical brand with a visual 
language designed to carry the organization forward.

My Contribution
• Brand Identity • Art Direction

• Visual Strategy • Logo Design

• Brand Standards • Photography Direction

• Image Retouching • Illustration

• Packaging • Collateral

• Digital • Trade Shows

• Environmental Graphics • Vehicle Graphics

• Presentation Design

A Brand Built 
to Work


