FEATURED PROJECT — BRAND DEVELOPMENT

Re imagining the
Cork Medical Brand

CORK

MEDICAL

Cork Medical had built a strong reputation in wound care and
negative pressure wound therapy, but its visual identity had
evolved over time without a consistent system to connect the
brand across its many applications.

The opportunity was to create a more modern, cohesive
identity—one that felt confident and recognizable while giving the
organization a flexible visual language that could grow with the
business.

As Creative Lead, | led the creative direction for the rebrand from
initial concept through final implementation, developing the
visual identity and bringing it to life across a wide range of brand
touch points.
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My Role

Creative Lead / Art Direction

| led the creative development and
execution of the brand refresh.

Logo development and visual identity
Color palette and typography

Brand standards and creative guidelines
Art direction and design

Photography direction and image retouching
lllustration and supporting visual assets
Marketing collateral

Product and packaging graphics
Vehicle graphics

Trade show and environmental design
Digital and website design

Presentation design

Apparel and promotional materials
Vendor and production management

Ongoing brand stewardship and consistency
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Building a
Visual Brand

Looking at the existing brand, Cork was using several

variations of their logo. Outside of the use of the name “Cork”

and the colors, there was no consistency.

The new identity would need to be simplified, taking a more
contemporary approach to the Cork Medical logo.

| explored multiple directions before developing the final
identity system, refining the logo, typography, color palette,
and supporting elements into a cohesive visual language.
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Creating the
Visual System

The resulting system utilized a variable logo, designed to work
just as effectively on a website or presentation as it does on
product packaging, vehicle graphics, apparel, and large-scale
environmental applications.

The brand palette established a strong foundation of deep, rich
navy blue, complementary purples and blues, and a supporting
range of secondary colors.

Typography and graphic elements were defined alongside the
logo to create a system that could be consistently applied across
internal and external communications.

| also developed brand standards to help establish consistency as
the identity moved from concept into everyday use.

CORK

MEDICAL

CORK MEDICAL

CORK C

primary

DARK BLUE ACCENT BLUE LIGHT BLUE PURPLE MEDICAL BLUE
€197 Mig3 Yido Kisg C:82 M8g Yio Ko C:26 M2 Yio Ko Ci59 M 80 .0 Ko C:75 Mis3 Yoo Ko
R16 Gi17 B56 Ri83 G 65 B154 R185 G188 B 223 R126 G:82 B161 R76 G117 B186
HEX #101138 HEX: # 534194 HEX: # BgBCDF HEX: # 7E52A1 HEX: # 4C758A
PANTONE P: 103-16 C PANTONE P: 967 C PANTONE P: 102-1.C PANTONE P: 037 C PANTONE P: 104-6 C

LIGHT GREEN DARK GREEN ORANGE CHARCOAL

RED
e 57 M24 V100K o Mg V100 Ko CoMoa Y76 Ko CoMoVio Ko
R100 G222 870 R Giga B o1 s G0 B3 R23 G35 36 R128 G108
HEX. # BaDaaC HEX # 7A033D. Hex. # Fssza0 #sosass
PANTONE . 1607 C PANTONE P 183.15C PANTONE Pi24-3C PANTONE P 55-8C PANTONEP. 173-0C

Fonts

PRIMARY

Raleway

Extra Light
Light
Regular
Medium
SemiBold
Bold
Extra Bold
Black
Heavy

Medium italic
SemiBold italic
Bold Italic

Extra Bold italic

Blach italic

SECONDARY
Arial Bebas Neue Bold
Arial Regular

Arial italic

Arial Bold

Arial Bold italic

Raleway is unavailable

TERTIARY

BEBAS NEUE BOLD




FEATURED PROJECT — BRAND DEVELOPMENT

Photography &
Visual Storytelling

Photography played an important role in making the
refreshed brand feel more human and authentic.

| directed photo shoots to capture the people, products,
and environments that represent Cork Medical. | worked
through the images after each shoot, selecting and
retouching final photography for use throughout the brand.

The goal was to move beyond purely product-focused
imagery and create a visual library that could support a
broader brand story.

VERSA
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¥ NISUS touch

Product
llustration System

CORK

MEDICAL

To create a more consistent and flexible way to showcase Cork
Medical's product portfolio, | developed custom illustrations for
each pump and its corresponding menu screens. Each product
was rendered as a clean, accurate visual asset that could be
easily swapped into different layouts and applications. This
modular approach allowed the illustrations and screen graphics
to be reused across product collateral, sales materials, training ON/OFE
documents, presentations, and other communications, providing
a caonsistent visual representation of the products while making
future updates and new materials much more efficient.
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Bringing the
Brand to Life

N ® NEGATIVE PRESSURE
A successful rebrand isn't just a new logo. It needs to work ISUS
everywhere the brand shows up.

WOUND THERAPY PUMP

. Innovative Technology.
| applied the new identity across a broad range of mark.etmg and ’ :
communication materials, creating a consistent experience

asy-to-Use,
| et Clinically Effective,
across print, digital, environmental, and physical applications. .

iThe original Nisus Pump is portable and
delivers precise pressure for optimal power
and performance to provide a universal

solution for all wounds across the patient's
full continuum of care

From product literature and sales materials to pa§kag\ng,
presentations, trade show displays, vehicle g.raphu:s, and N
promotional items, each application was designed to feel like
part of the same brand.

Collateral

- Business Cards
» Product Sell Sheets

The Cork Mediical Nisus Ne.
provide gentle powered su
the removal

gative Pressure Wound Ther.
ction to treat and prom
Lof excess exudates, infectious materi

apy System is designed to
ote wound healing by aiding in PO e ooy onsed
al, and tissue debris, healthcare professionals.
NISUS NPWT SYSTEM FEATURES

The Cork Medical Nis
for use in patients why
particularly as the dex
of excess exudates, i

©
1S Negative Pressure Wound Therapy System s indicated Steep Feature Technology
0 would benefit from negative pressure wound therapy Allows Users To Dim Light For
Vice may promote wound healing by the removal Long Lasting Battery Life
infectious material, and tissue debris,

© Recommended for patients with chronic, acute, traumatic, sub-acute and dehisced |
pvounds, partial-thickness burns, pressure ulcers, diabetic ulcers, and venous ulcers,
flaps. and grafts

Multiple Features For
Clinical Enhancements
© FDA cleared for use by licensed heall
care facilities, and patient home setti
© Light-weight and portable, with up to 24hrs of battery life (can extend to 48hrs with
sleep mode)

thcare professionals across hospitals, long-term
ngs.

Universal Solution For
All Wound Types
© User friendly interactive interface with easy to read LCD screen
© Step-by-slep troubleshooting uide for atarms such as Canister Full, Vacuum Leak,
and Blockage

Customizable Therapy Modes

Dynamic Troubleshooting Guide

© Multiple unique features for clinical enhancement of negative pressure wound therapy
Such as: patient runtime. sleep feature, alarm log, lock restriction, Variable Intermittent
and Continuous Therapy Modes

1-866-551-2580
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Bringing th
rl n g | n g e CORK Dealer/Reseller Application for Credit
L]
B d t L f ‘COMPANY OVERVIEW AND CONTACT INFORMATION
ra n O | e e T e

Telephone: A/PTelephone:
Fax: Requested Credit Limit Amount:

Website: TaxExempt: Clves [ No

Business Structure: [ Corporation O Partnership [ Sole proprietorship (PC LLC)

Years in Business Number of Employees:

TaxID: (ftax D s provided, please include a copy of your W-9 form)

Collateral

- Pocket Folder
- Corporate & Sales Forms s

CCOMPANY PRINCIPALS

Name:

THE NEXT EVOLUTION
OF WOUND CARE

#IMPROVELIVES
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Trade Show &
Environmental
Design

Trade shows provided another opportunity to extend the new
identity into physical space.

| developed booth graphics, displays, signage, product
presentations, and supporting environmental elements designed

to create a cohesive brand presence while communicating Cork
Medical's products and capabilities clearly.

The same visual system used across the brand was scaled and
adapted for high-impact environments.

Trade Show

« Trade Show Pop-Up Display Booth

¥ Ni1sus:

THENEXT EVOLUTION OF
NEGATIVE PRESSURE

WOUND THERAPY

CORK

corkmedical.com

UNIVERSAL NEGATIVE PRESSURE WOUND THERAPY
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Trade Show &
Environmental
Design

Trade Show

- Product Bannerstands

INTERMITTENT MODE

©

F NEGATIVE P
WOUND THER

@ Single Button Operati

(©) Muttiple Therapy Mod

?1) Proven Clinical Outco

corkmedical
IMPROVE

Up Time: 1m
Down Time: 1m

25~

Run Time:  39h:45m

Dynamic Troubleshooting Guide
R

(f»jli) Customizable Therapy Modes
Universal Solutions for All Wounds

corkmedical
IMPROVE
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Product & Marketing

Your First Choice for
Wound Healing.

Cork Medical is changing the perception of
negative pres wound therapy (NPWT) VERSA
with its Versa NPWT device. An solution
for healing wounds, the Vel

CORK MEDICAL

Cork Medical NPWT Lineup Chart

Cork Medical's innovative lineup of Negative Pressure Wound Therapy (NPWT) devices combine
power, precision. and portabilty in each seamless solution. Engineered by wound care professionals
for wound care professionals, these cutting-edge devices deliver high-performance flow rates to
treat even the most challenging wounds, precise pressure control for optimal healing, and portable
design that enhances patient mobilty.

Use the chart below to determine which Cork Medical NPWT device fits your wound care program

superior patient outcomes by offerir

as an affordable and ~friendly solution

Collateral

Hospital

Long Term Care

The refreshed identity was carried through the full range of Cork B ... oo cosetopovitep e
Medical's marketing materials. :

Home

85t of managing NPWT. Weight

ARSI

v
v
v
v
WVERSA SYSTEM FEATURES e Troub v
| designed new collateral with an emphasis on clear information e g v
hierarchy, strong product presentation, and a consistent visual e v
. . . . . © Accurate pressure tolerance at wound base v
relationship between the corporate brand and individual sket Only v
products. S
The work included product literature, sales materials, direct B e o
marketing pieces, packaging, forms, presentations, and other
supporting communications. +E AN
Marketing Collateral
Power On/Off the NISUS ONE NPWT System Alarm Troubleshooting

1. Power on the Nisus One NPWT System by pressing the
POWER button and hold for 3 seconds and release.

- Product Sell Sheets
+ Product Comparison Chart

ANMDSAAI  TROUBLESHOOTNG  NOTFGATON  TROUBLESH00TING system Disconnection/Reconnection
1. Clamp canster tubing.

s 2. Clamp port pad tubing, the tubing that is.
domisam  CARGERA connected to the wound.

Critical Battery
Alarm

IMMEDIATELY
CONNECT

falam  CHARGERAND
T ected PLUGINTO Loca It between the canister
« Brochures & Instructions for Use e BEE e % Losiefe cmmclion otls
= DoWN. 4. Unscrew counterclockwise.
2. To power off the pump, press and hold the power button for 5. Cover the end of port pad tubing and canister
3 seconds, release power button and countdown will occur Leak Alarm jh‘;:;‘:ﬁg; Syt bl tubing with a medical glove.
from 3-2-1when the powering down sequence begins. with audble Wound dressing 6. Perform activities needed
= = 1 e 7. Toreconnect, connect the port pad tubing to
| | | continuous Potlatched. the canister tubing, and turn leur lock clockwise
| audible alarm (Don't Overtighten)
| % 8. Unclamp port pad tubing.
__Q___ [ — e, 9. Unclamp canister tubing
10, Ensure the dressing is pulled down, will have a

Visualmessage  Pinch clamps

Blockage Alarm
activated

3. The pump willrevert to previous settings set by your medical provider. raisin like appearance.

4. Ifany alarms occur see troubleshooting setting in IFU. Orenage tuing
lirked
Charging the Pump
1. Plug charger into a non-switched wall outlet.

2. Plugin the charger into the charger port on the pump.
3. The power button on the Nisus ONE NPWT System williluminate
in a blue color to indicate charging. when the pump is powered on Canistor Full Collction
4. When the pump is on. the battery status and percentage of fe canite .
are displayed on the pump LCD in the upper right-hand corner amee

IMMEDIATELYTO
RESOLVE ALARM,

of the display.

v 3)
| ]
g J (—— (@ i troubleshooting fails to rectify alarm, contact your L provi
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Product & Marketin
Collateral

Improving Lives since 2007

. Cork Medicalis a medical device and support surface manufacturer that specializes in designing and
M a r ket | n g C O | | a t e ra | manufacturing innovative products for the treatment and prevention of wounds. The company's products
consist of negative pressure wound therapy. specialty mattresses, overlays, and cushions and are sold
across the world.

- Company Flyers

« Product Instruction Guides Our Vision: To be a leading global manufacturer of wound care products.

Our Mission: To improve lives through innovative wound care products.
Through the execution of this mission, Cork Medical strives to provide its patients with fast, reliable wound
care solutions; its healthcare providers with cutting-edge products designed to promote optimal healing

outcomes; and its distributors with cost-effective negative pressure wound therapy (NPWT) products
designed to transform the wound care industry.

Our Team

A cohesive and experienced leadership team supporting a growing organization.

Executive Leadership - CEO and President

g Q 15-Year Average
)< Executive Leadership Experience in Healthcare

Sales and Operations Leadership

000000
Healthcare Industry Experience

corkmedical.com

3
Ve alertomal
RUTD it e

eahtecvsavan
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Bringing the
Brand to Life

Marketing Collateral

- Sales Flyers
« Quick Reference Guides

('ONE NEGATIVE PRESSURE
\ WOUND THERAPY SYSTEM

Simplicity Meets
Proven Clinical
Outcomes

The Nisus One Difference — The Nisus One is changing t
care by making NPW/T more accessible than ever. Engineered for simplicity. affordabilit
empowers clinicians to deliver o

efficacy, this easy-to-use yet powerful syster

care outcomes in any clinical environment - without the complexity or costs of tradition:

Simplify NPWT Treatment

With intuitive one-button operation. the Nisus
One makes utilizing NPWT as simple as possible.
It's plug and place design reduces service calls,
improves staff efficiency. and enables a seamless
care experience.

High Performance, Low Costs

/23] By solely focusing on NPWT's high power and
high-performance features, the Nisus One offers
the same power and performance of a traditional
NPWT device at a lower price point

e way provid

al devices

Consistent Clinical Outcomes

riginal Nisus and Ni
proven clinic inacom
and patient-frie c

©-8-10 L/min flow rate
oL for better pa
ng less than 2 (bs.

uninterrupted patien

© Portable allowin
mobility

© Accurate pressure tole

©Easy torelease 50
© Standard wound dressing kit for convenience
(small. medium, large

long-term care

© FDA cleared for use in hospita
facilities, and home-care settings

RESHAPING

Negative Pressure in

the DME Industry

VERSA

Affordable NPWT Designed to Improve Your Bottom Line:
Reduce Cost, Minimize Service Requests, and Increase ROI

Lower NPWT Entry Costs

User Friendly Experience

B, it motbann o

y affordable and profitable.

Reduce Inventory Costs

can be used as
multiple uses on

“ompanies no longer need expensive capital
investment to be able to offer NPWT product

Weighing less than 11b. Versa's sleek.
sight design and replaceable batteries
tents to stay mobile with ease.

/e one-button display also simplifies
for both clinicians and patients

Enhanced Patient Compliance

5] With a compact, easy to release 100ml canister,
Versa supports discrete mobility and easy
handling. Quiet and equipped with three AA

lithium batteries, it maintains treatment for up.
10a week - perfect for home care orong term

Top Clinical Solution care settings.

Fewer interruptions equals higher patient

compliance:

L Nisus Accessories -

IPW/T devices? Utiize existing inventory *’

/ersa meets FDA s
NPWT outcomes. E
and intermittent modes, precise pressure
control, and on-screen troubleshooting, Versa
provides the flexibility clinicians need and ease
of use facilities demand.

fards to deliver optimal
ped with continuous

VERSA

Reshaping Negative Pressure

£2.0

uses a standard wound dressi
small. medium. and larg

ard NPWT treatments.

vaila

CORK UNIVERSITY &

NISUS NP
DRESSING WHAT HAPPENS WHEN Aﬁ;a\ggggég{;:omms
The table below describes all the error messages and :
slarms of the Nisus device, roubleshootingfor each
alarm type is described bel

T— -
Use ot dapeto e peround e e s Likely Couscsy/Action

Low Battery

Cleanse the wound and periwound area according o the
institution guidelines and physican's order and et dry

ry e at or below 20%

Visual message dispayed
along ith audibe alarm.

Cutthe black foam to the shape ofthe wound and ensL
thatenie wound il be coered i the oam Ensre .

Pump shouid be connected to
o foam comes in contact with the periwound are  sho

battery charger and
v plugged in a5 s00n as possible

4

ing the backng im The drape shouid only be cutn [T p—

the direction 3 ndicated by the dotted ne onthe

wansparent rape. Remove the bockingfimabeled vith T,
"7 topeel e ackngof. Remove the op o

kv pcig e bon it seof e

ey e s crticaly low. o

NISUS NPWT SYSTEM ACCESSORIES

rape. e NPwT

e o b o o drape. Visia o “
Song i usble s, sesled. Cankier not kched o S N
! band
’ bbbt L fmuted and nok corrected,  Inspec ranage ansier Y-Connector, Tubing Extension, Whie Foam
/ a2 Smiound hle same sze o3k of Veulnessprandslte | Ersirepartpdafigt
B ort opering) on the top ofthe drape. | e ik e S S ind-catonsfor use. As acondion of se, the Nisus NOWT ystem should only
Hold

bothends o thesuction port it by thefoded tabs and Ve g dspmed g o be heraoy s being usea

aongith audibea Tubing may be kinked
et ra‘a'kmsaﬂd

= QORK ' sl . i Sn
A

center the dome pad above the hole ut n dressing, Tack
the skirtin place.

dorm repeats wiin 7 miutes

Once in place, remove the paper tabs on each side ofthe

coverof the kit Canstor Pl

e = 8000 Castleway Drive - Indianapolis. IN 46250
Connect he tubing o the caniser wbing viath luer lock e i range cariste TOLL FREE: 856.405.6138 - FAX: 8664295524
method and sart the NPWT per physicans order. immeatey o resove darm QUICK REFERENCE GUIDE

corkmedical.com
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Product Packaging

The new brand system also needed to work at the product level.

| developed packaging and product graphics that brought the
identity directly into the customer experience while maintaining
clear product differentiation.

This required balancing brand consistency with the practical
needs of product communication, helping create a more unified
appearance across the Cork Medical portfaolio.

Packaging Opportunities

- Shipping Boxes
- Product Packaging
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Targeted Marketing
Campaign

| developed the creative for a targeted marketing campaign
designed to create a memorable, hands-on introduction to Cork
Medical's products and brand. The campaign brought together a
dedicated landing page with a promotional giveaway packaged in
a custom-designed mailer. From the digital experience to the
physical packaging, | created a cohesive visual connection
between each touchpoint, using the refreshed brand to make the
campaign feel intentional, engaging, and distinctive. The project
also demonstrated how the new identity could extend beyond
traditional collateral into more creative, experiential marketing
opportunities.

Marketing Collateral

« Custom Landing Page
« Custom Mailer/Packaging
« Custom Promotional Products

CORK MEDICAL

SCHEDULE A CONSULTATION

Get More Value from
Your NPWT Program

Hello, 'm Vaughn P. Smith

| work closely with long-term care organizations to identify where NPWT
can perform better and make improvements that are practical, fast, and
measurable.

« Partner to LTC leaders across linical, operational, and procurement teams

to responsive, ha
ation
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Digital & Internal
Communications

The refreshed brand extended beyond customer-facing
marketing.

| carried the visual system into digital experiences,
presentations, internal communications, and other
organizational materials—helping create a more consistent
experience wherever Cork Medical communicates.

The goal was to establish a system that was flexible enough
for everyday use without sacrificing the visual character of
the brand.

Communication Pieces

- PowerPoint Presentations
- Social Media Posts

CORK

New Hire Orientation

Introduction to Cork Medical

> \ Paula Fleming
L\ (% ‘ ,) CuslomerService&FlflfillmenlManager
Russell Holton JonathanRagusa |

Production Technician '
Territory Sales Representative \

Detroit Office

“Russell has been giving an employee a ride home, and | .
think this is just the nicest thing! He is known around . \ Couections
here for his kindness and selflessness, so it wasn't a \ {
surprise to find that he has been helping an employee Department
get home, but it is so nice, and | wanted to make sure he ) Elly Gallegos
got the recognition he deserves for wearing his heart on ‘ “ et
his sleeve. The world would be a better place if there y 5 / { SRR
were more Russells around!” “ v : “‘ N 5 | fLlelndalEn o

Michael Yingst
Distributor Collections Specialist
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Online Swag Store

| helped develop Cork Medical's online swag store by selecting
branded products that aligned with the refreshed identity and
would be useful, appealing, and representative of the brand. |
prepared and adapted the artwork for each item, ensuring logos
and graphics were properly positioned and production-ready
across a variety of products. From product selection through
final artwork, | helped create a cohesive collection that extended
the Cork Medical brand into employee, customer, and
promotional merchandise.

Corporate Branded Apparel

« Clothing
+ Headwear
- Technician Badges
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Bringing the
Brand to Life

| developed creative for both exterior signage and interior
environments, extending the brand beyond traditional marketing
materials and into the physical spaces where employees, and
visitors experience it firsthand. This included designing exterior
signage, environmental graphics, large-scale murals, wall
treatments, and custom artwork that transformed offices and
facilities into cohesive, engaging brand experiences.

Each element was thoughtfully designed to balance visual
impact, brand consistency, and the unique character of the space
to create environments that communicate the organization’s
identity while making the experience feel distinctly its own.

Elements

- Exterior Signage
« Interior Design
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Core Value Program

| developed the visual graphics and supporting materials for Cork
Medical's Core Value Program, helping bring the company’s values

to life throughout the organization. The goal was to create a clear, -
engaging visual system that made the values easy to recognize, energ_et|c to
understand, and incorporate into the company culture. aChIeve

I translated the core concepts into a cohesive set of graphics 4

that could be used across internal communications,
presentations, signage, and other employee-facing materials,
giving the program a consistent visual presence while reinforcing
the behaviors and principles that define the organization.

compassionate wl:ﬁ: ﬂ;".’:;'ée
© &
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Nisus s CORK

Innovative Technalogy.
Use, B Wound Dressing Kit Accessories

Eas)
Clinically Effective.

A Brand Built
to Work

The Cork Medical refresh was ultimately about more than
creating a new look. It was about building a visual system that
could support the brand across every point of contact.

From alogo on a business card to graphics on a vehicle, from
product packaging to a trade show environment, the identity was

designed to be recognizable, flexible, and consistent. NISUS ick CORK
As Creative Lead, | was involved throughout the process—from m—— F Ty
developing the core identity and establishing the visual standards °€ ‘ g

to directing photography, designing the applications, and
overseeing production.

The result was a more unified Cork Medical brand with a visual
language designed to carry the organization forward.

coRK oo

My Contribution B CJ/

« Brand Identity « Art Direction M/J .

- Visual Strategy - Logo Design =

« Brand Standards « Photography Direction

- Image Retouching « [llustration

- Packaging « Collateral VERSA

- Digital - Trade Shows : versa 23

SORRY

WE MISSED YOU!

0 we WL caut oA o

« Environmental Graphics « Vehicle Graphics

THANK YOU
e CORK

- Presentation Design

CORK h




